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COURSE SYLLABUS

Course Title:
Integrated Advertising, Promotion and Marketing Communications
Course Leader: Dr. Rebecca Liu (rebecca.liu@lancaster.ac)

Type of Class Arrangement (Time of the course):  
Tuesday, Wednesday, Thursday, Friday 
8.30 – 12.00  
(July 15 – July 26, 2019)
 
Course Description
The aim of the course is to introduce students to theoretical frameworks and empirical evidence of advertising, promotiom amd marketing communicatiom through an integrated approach. The course begins by exploring an evolved defintion of integrated marketing and teaches students how to effectively communicate in the business world.  It champions the importnce of integrating all marketing communications and helps students understand how communications are produced and transmitted.  This course covers advertsing and promotins, the role of social media, blogs, mobile messaging, and other marketing tactics. The course will be organised around four major themes:

I. The integrated Marketing Communications (IMC)
II. IMC advertising tools
III. Digital and alternative marketing
IV. IMC promotional tools

Outline Syllabus

This is 2-credit course with 28 contact hours (including a 2-hours exam) entails four broad parts (see above) in studing the topic of integrated adverstisng, promotion and marketing communications. Part I focuses on basic concepts:  Introduction to the integrated marketing communications (Session 1-2).  Part II focuses on the advertising tools from the integrated marketing communications perspective (Session 3-4).  Part III focuses on the digitial and alternative marketing  innovation, including social media, mobile messaging and internet blogs (Session 5-6). And Part IV focuses on promotional tools that frequently used in the integrated marketing communications campaigns (Session 7-8).   

 Session details: 

	Date/Time/Location
	Topic
	Tutor

	Session 1:
Tuesday 16 July
8.30 – 12.00
	Introduction 
· The course
· the Integrated Marketing Communications (IMC) 

	Rebecca Liu

	Session 2:
Wednesday 17 July
8.30 – 12.00 
	· The integrated Marketing Communication (IMC)
· Seminar/Discussion: Case study/Practices/Group work

	Rebecca Liu
Student assistant

	Session 3:
Thursday 18 July
8.30 – 12.00
	· Advertising Campaign Management
· Seminar/Discussion: Case study/Practices/Group work


	Rebecca Liu
Student assistant

	Session 4:
Friday 19 July
8.30 – 12.00
	· Advertising Design
· Traditional Media Channels
· Seminar/Discussion: Case study/Practices/Group work
· Quiz
 
	Rebecca Liu
Student assistant

	Session 5:
Tuesday 23 July
8.30 – 12.00
	· Digital Marketing
· Seminar/Discussion: Case study/Practices/Group work
· Quiz

	Rebecca Liu
Student assistant

	Session 6:
Wednesday 24 July
8.30 – 12.00
	· Social Media
· Alternative Marketing
· Seminar/Discussion: Case study/Practices/Group work
· Quiz

	Rebecca Liu
Student assistant

	Session 7:
Thursday 25 July
8.30 – 12.00
	· Database and Direct Response Marketing and Personal Selling
· Seminar/Discussion: Case study/Practices/Group work
· Quiz

	Rebecca Liu
Student assistant

	Session 8:
Friday 26 July
8.30 – 12.00
	· Sales Promotions
· Public Relations and Sponsorship Programs
· Conclusion/Final exam

	Rebecca Liu






Teaching methods
· Lecture, 
· Group Discussion/Work 
· Seminars 
· Case Studies 

Assessment:  
· In-class Quiz: 40%; 
· Final Examination (class-book exam, essay questions, 2 hours): 60%

Course Language: English 

Level of Students: Sophomore & Above
[bookmark: _GoBack]
Required and/or Recommended Readings

Required Reading

[image: Integrated Advertising, Promotion, and Marketing Communications, Global Edition by [Clow, Kenneth E., Baack, Donald E.]]Kenneth E. Clow and Donald E. Baack (2017), Integrated Advertising, Promotion, and Marketing Communications, Global Edition (8th Ed.), Pearson.




Recommended Readings

· Shimp T. A. (2013), Integrated Marketing Communications In Advertising And Promotion, South-Western college Publishing.  
· Fill C. (2016), Marketing Communication, Discovery, Creation and Conversations (7th ed.), Pearson. 
· Pickon D. and Brokerick A. (2015), Integrated Marketing Communication, Financial Times/Prentice-Hall. 
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