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Course Description
Course Title: Climate Change Communication
Course Description: Climate change in China is a complex issue. There are many reports on the country's deteriorating environment and the problems this causes. Yet, equally, there are also reports about the progress China is making. In fact, China recently rolled out the world's largest investment in clean energy to date. Communication plays an important role in facilitating the path towards a sustainable society. This course is designed for students in any discipline who seek to use communication strategically in helping communities, organizations, states, and nations to pursue their climate change and/or sustainability goals. To that end, students will learn key concepts, theoretical frameworks, and best practices during block 1, and will learn to create a communication campaign step by step in block 2. The course focuses on a particular field in social sciences from an interdisciplinary perspective, using approaches from communication, education, sociology and psychology. It is designed to be taught in the form of seminar (15-25 students) because of its practical and interactive character.

There are no pre-requisites. Assessment include: active participation in class (5%), individual multi-choice exam (45%), and group presentation (50%). This course is a mix of different courses already implemented by the professor in the degree of International Communication at Hanze University of Applied Sciences in Groningen (The Netherlands), targeting students from nationalities around the world.
Course Language: English
Level of students: Junior & Above

Course Syllabus


Name of the instructor: Tania Ouariachi

Type of Class Arrangement (Time of the course): 
	To be decided



Course description including objectives: 

Climate change in China is a complex issue. There are many reports on the country's deteriorating environment and the problems this causes. Yet, equally, there are also reports about the progress China is making. In fact, China recently rolled out the world's largest investment in clean energy to date. Communication plays an important role in facilitating the path towards a sustainable society. This course is designed for students in any discipline who seek to use communication strategically in helping communities, organizations, states, and nations to pursue their climate change and/or sustainability goals. To that end, students will learn key concepts, theoretical frameworks, and best practices during block 1, and will learn to create a communication campaign step by step in block 2. The course focuses on a particular field in social sciences from an interdisciplinary perspective, using approaches from communication, education, sociology and psychology. It is designed to be taught in the form of seminar (15-25 students) because of its practical and interactive character.

There are no pre-requisites. Assessment include: active participation in class (5%), individual multi-choice exam (45%), and group presentation (50%). This course is a mix of different courses already implemented by the professor in the degree of International Communication at Hanze University of Applied Sciences in Groningen (The Netherlands), targeting students from nationalities around the world.

Topic or topics for each session:

	Session*       
	Topic
	Contents
	Activities

	BLOCK 1

	Session 1
	Introduction

Climate change & sustainability

Mass media  coverage analysis
	Introduction to the course: objectives, methodology and evaluation system 
What climate change, what is sustainability. Why should we care?

Public perceptions and the role of communication and education

Mass media coverage around the world


	Kahoot (facts about climate change)

Digital newspapers content analysis 

	Session 2
	Psychological perspectives
	Theoretical frameworks for raising awareness and changing behaviors

Message framing 

Social marketing

Persuasive presentations


	Videos visualization and group debate

Cognitive bias activity

Presentation practice

	Session 3
	Visual communication 
	Advantages of using visual communication in corporate communication

Visual communication in the digital era: the importance of storytelling

What makes a truly good logo

Colors and shapes: cross-cultural comparisons

Organizational imagery: types and basic guidelines for photo composition

Communicate sustainable issues effectively through images (7 principles)


	Kahoot (facts about visual communication)

Selecting images for a climate change campaign; application of 7 principles



	Session 4
	Innovative communication strategies: best practices 
	New digital formats

Social media

Virtual reality

Gamification and serious games

Analysis of game narratology and ludology

Analysis of game impact 


	Videos visualization and group debate

Gaming (Energy 2020, Stop Disaster, Garbage Dreams)

	BLOCK  2

	Session 5
	Creating a communication campaign I
	Orientation phase

Analysis phase: research report and design document


	In-class and group work

	Session 6
	Creating a communication campaign II
	Development phase: business case and creative concepts

Design phase: campaign and media prototype


	In-class and group work

	Session 7 
	Creating a communication campaign III
	Evaluation phase: evaluation report and reflection report
	In-class and group work

	Session 8
	Final presentations and Exam




* A three-hour session consists of two 90-minute periods, with a 30-minute break between the 1st and 2nd periods
Teaching methods: 

Role-play

Gaming

Video visualization

Group debate 

Group work 

Presentations


Assessment:

Active participation in class (5%), individual multi-choice exam (45%), and group presentation (50%). This course is a mixed of different courses already implemented by the professor in the degree of International Communication at Hanze University of Applied Sciences in Groningen (The Netherlands), targeting students from nationalities around the world.

Required and/or recommended readings:

Heath, C & Heath, D. (2007). Made to Stick: Why Some Ideas Survive and Others Die. New York: Random House. 

Heath, C & Heath, D. (2010). Switch: How to Change Things When Change is Hard. New York: Broadway Books.
Markowitz, C., Hodge, G. & Harp, G. (2016).  Connecting on Climate: a guide to effective communication. New York and Washington D.C.: ecoAmerica & Center for Research on environmental decisions.

McKenzie-Mohr, D. (2011) Fostering Sustainable Behavior: An Introduction to Community-Based Social Marketing (3nd ed). Gabriola Island, British Columbia: New Society Publishers. 
Ouariachi, T., Olvera-Lobo, M.D. & Gutiérrez-Pérez, J. (2017). Analysis of Online Climate Change Games: Exploring Opportunities. REDIE 19 (3): 101-114

Ryan, R. & Deci, E. (2000). Intrinsic and Extrinsic Motivations: Classic Definitions and New Directions. Contemporary Educational Psychology 25: 54–67.

Van der Linden, S., Maibach, E., & Leiserowitz, A. (2015). Five “Best Practice” Insights From Psychological Science. Perspectives on Psychological Science
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