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Course Description
This course is designed to develop the student’s capacity to manage themselves in the new professional environment of public relations and corporate communication. The focus will be in enabling students to success in a variable PR context for multinationals, medium companies and entrepreneurs.

First, we will explain what PR is and its relationship with the communication strategies in companies. Secondly the students will approach to the different types of communication with media and how to select the appropriate message to gain visibility in the public opinion.
The aim is to understand the role of corporate communication and public relations in business in general and to acquired skills and knowledge, own criteria, to decide what to do in crisis communication (common sense), to achieve success in product presentations and to complete a professional PR and communication plan.

Course Objectives
· To understand the roles -and connections- between PR, marketing and communications in the business area.
· To comprehend the tools, possibilities and strategies of PR and communications from a wide perspective.
· To learn by doing (or learning on the class job) with different case studies, with examples of real situations to be applied in the future.
· To achieve a better understanding of the corporate communication potential for business.
· To be conscious about the importance of being prepared to challenge in events, product presentations and corporate.
· To develop an appropriate press, PR and communication plan.

Topics
1. Introduction to PR. Concept & connection with marcomm.
2. The PR business. Mass media selection map.
3. Corporate communication & business marketing.
4. Product communication.
5. Mass Media relationships.
6. Creating value through branded content.
7. How to prepare an event?
8. Press Release.
9. Press Conference.
10. Crisis communication.
11. The strategy & the PR plan.



Teaching methods
Seminar format. Students will read diverse articles, suggested by the teacher, from webs and blogs related to marketing, PR, events and communications. The group will have a special focus on news and real examples: on what public opinion is conducted by the mass media topics in the agenda setting. 

I will share with the class the appropriate links to suggested sites to pretty understand the issues discussed in class. The action after each reading will be diverse. From a class debate to write a brief opinion.
Assessment.
The final exam will be a resume of what the class learn and, more important, how the class achieve the learning. Also considering participation and attendance in class.
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