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Description
This seminar introduces participants in the world of transmedia narratives. After a general introduction of the distinctive features of this kind of stories, the seminar presents a series of examples of transmedia storytelling experiences (fiction and non-fiction) to understand the logic behind this narrative strategy. The examples include from blockbuster experiences (Star Trek, Star Wars, Harry Potter, Marvel, etc.) to transmedia journalism and transmedia documentary projects. Every day the course will open with a short lecture by the professor and will continue with a series of practical activities.  
During the seminar the participants will develop a transmedia narrative project working in groups of no more than three students. The project may be oriented to fiction or nonfiction narratives. The story to be expanded may be of own creation or it may be worked from an existing narrative world (novel, videogame, film, comic, etc.). Each project should also include a strategy for encouraging and managing user-generated contents. In parallel, participants will write a short paper analysing a local transmedia narrative. 
The final objective of the seminar is to make participants "think in transmedia" and apply the basic principles of transmedia narrative design and research. 

Keywords: transmedia narratives, new media ecology, narrative theories, narrative design, new textual formats, fiction, non-fiction

Course Objectives
At the end of the course the participants will know…
· The main characteristics of a transmedia narrative in fiction and non-fiction.  
· The evolution and current trends in the production and research of transmedia narratives.  
· How to analyse a transmedia narrative from different perspectives.
· How to design a transmedia narrative world in the field of fiction or non-fiction.
 



Teaching methods
The course will include lectures, group production and discussion, presentations, and final pitching of projects. The bibliography that participants must read is basic and has been specially selected to cover the main contents of the course.  

Assessment
· Individual multiple choice + definitions exam  (50%)
· Group transmedia narrative project: 50% 

Course Language
English

Level of students: 
The course may be of interest for Freshmen, Sophomore, Junior & Above.





Transmedia Narrative Design. 
Analysis, strategies, and production.

Syllabus

· Name of the instructor: C. A. Scolari
· Type of Class Arrangement (Time of the course): G

	Tuesday, Wednesday, Thursday, Friday
	08:30-12:00
	July 20 to 31



· Course description including objectives
This seminar introduces participants in the world of transmedia narratives in the context of the new media ecology. After a general introduction of the distinctive features of this kind of stories, the seminar presents a series of examples of transmedia storytelling experiences (fiction and non-fiction) to understand the logic behind this narrative strategy. The examples include from blockbuster experiences (Star Trek, Star Wars, Harry Potter, Marvel, etc.) to transmedia journalism and transmedia documentary projects. Every day the course will open with a short lecture by the professor and will continue with a series of practical activities.  
During the seminar the participants will develop a transmedia narrative project working in groups of no more than three students. The project may be oriented to fiction or nonfiction narratives. The story to be expanded may be of own creation or it may be worked from an existing narrative world (novel, videogame, film, comic, etc.). Each project should also include a strategy for encouraging and managing user-generated contents. In parallel, participants will write a short paper analysing a local transmedia narrative. 
The final objective of the seminar is to make participants "think in transmedia" and apply the basic principles of transmedia narrative design and research. 

Course Objectives 
At the end of the course the participants will 
· Understand the transformations of contemporary media ecology.
· Know the main characteristics of a transmedia narrative in fiction and non-fiction.  
· Know the evolution and current trends in the production and research of  transmedia narratives.  
· Know how to analyse a transmedia narrative from different perspectives.
· Learn to design a transmedia narrative world in the field of fiction or non-fiction.

· Topic or topics for each session 

	Session
	Title
	Content
	Practical activity

	1
	The new media ecology: from broadcasting to networking
	Description and analysis of the main mutations of the media ecology. The transition from broadcasting to networking. Marshall McLuhan’s laws of the media. (90’)
	Application of McLuhan’s laws to a new media. (90’)

	2
	Introduction to transmedia storytelling
	Description and analysis of the emergence of transmedia narrative experiences in the field of fiction. Convergence and tensions between media industry and collaborative cultures. (90’)
	Group presentations and debate. (90’)

	3
	Transmedia research
	Introduction to main transmedia storytelling research approaches (political economy, semiotics and narrative, ethnography, etc.). (90’)
	Starting of the transmedia narrative design process: definition of the narrative. Presentation of the research paper objectives and deadlines. (90’)

	4
	Transmedia journalism and documentary 
	Description and analysis of transmedia narrative experiences in the field of non-fiction. (90’)
	Group presentations and debate. (90’)

	5
	Transmedia branding
	Description and analysis of transmedia narrative experiences in the field of branding. New narrative formats in advertising and branding. (90’)
	Groups work on transmedia narrative expansions. (90’)

	6
	Transmedia education
	Description and analysis of transmedia narrative experiences in the field of education. Introduction to transmedia literacy. (90’)
	Groups work on engagement strategies and user-generated content management. (90’)

	7
	Transmedia storytelling and user-generated contents
	Description and analysis of new user-generated narrative formats. Introduction to snack culture. (90’)
	Groups work on final presentations of their transmedia projects. (90’)

	8
	Evaluation
	Presentation of project and pitching of projects. (90’)
	Groups present their transmedia projects (pitching session). A multiple-choice exam will complement this session. (90’)



· Teaching methods
The course will include lectures, group production and discussion, presentations, and final pitching of projects. The bibliography that participants must read is basic and has been specially selected to cover the main contents of the course.  

· Assessment
· Individual multiple choice + definitions exam  (50%)
· Group transmedia narrative project: 50% 

· Required and/or recommended readings
JENKINS, H. (2007). Transmedia Storytelling 101. Blog: Confessions of an aca- fan. URL: http://henryjenkins.org/blog/2007/03/transmedia_storytelling_101.html 
JENKINS, H. (2009). The Revenge of the Origami Unicorn: Seven Principles of Transmedia Storytelling. Blog: Confessions of an aca-fan. URL: http://henryjenkins.org/blog/2009/12/the_revenge_of_the_origami_uni.html 
JENKINS, H. (2006). Convergence culture. When old and new media collide. New York: NYU Press.
PRATTEN, R. (2011). Getting Started with Transmedia Storytelling. Self-published. URL: http://videoturundus.ee/transmedia.pdf 
SCOLARI, C A. (2009). Transmedia Storytelling: Implicit Consumers, Narrative Worlds, and Branding in Contemporary Media Production, International Journal of Communication 3 (2009), 586-606. URL: http://ijoc.org/index.php/ijoc/article/view/477 
SCOLARI, C. A. (2013). Lostology: Transmedia storytelling and expansion/compression strategies, Semiotica, 95, 45-68. URL: https://repositori.upf.edu/bitstream/handle/10230/26243/scolary_sem_lostology.pdf 
ZEISER, A. (2015). Transmedia Marketing: From Film and TV to Games and Digital Media. New York / London: Focal Press. 
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